1.5 INFORMATION AND COMMUNICATION TECHNOLOGY (ICT) (a)

Specific ICT indicators. Spain, EU and United States (b) 15-February-2010 11:15:46
|.- Spain Il.- EU 27 average IIl.-Germany,France,ltaly and UK average IV.- United States
Level or ratio Change (c) Level or ratio Change (c) Level or ratio Change (c) Level or ratio Change (c)

2006 | 2007 | 2008 |2009 |07/06 |08/07|09/08|2006 |2007 |2008 |2009 |07/06 |08/07|09/08 | 2006 |2007 |2008 (2009 |07/06 {08/07 |09/08 |2006 (2007 |2008 |2009 |07/06 |08/07 09/08

1. Expenditureon ICTas % of GDP (d) . . . . . . . ... .. .... 4.61 ... | 5.84 5.67 .. | 541

1.1. Expenditureon ITas % of GDP . . . . . . . . . . . . . .. 1.40 ... | 2.65 2.85 .. |3.27

1.2. Expenditure on telecommunications as % of GDP. . . . . . . . 3.21 .. [3.19 2.82 .. 214

2. Per-capita expenditure on ICT (ppp EUR/person)(d)(e) . . . . . . L 258 .. [L342 .. | 1517 ... 036

2.1. Per-capita expenditure on IT (ppp EUR/person) . . . . . . . . 382 ... | 616 762 ... L1230

2.2. Per-capita expenditure on telecommunications (ppp EUR/person).| 876 .| 727 754 ... | 806
HOUSEHOLDS

3. Household broadband penetration (%) . . . . . . . . . . . .. 29.0 | 39.0 | 45.0 |51.0 | 10.0 6.0 | 6.0 | 30.0 |42.0 | 49.0 | 56.0 |12.0 | 7.0 7.0 313 | 444 |51.7 | 58.2 | 13.0 7.4 6.5

4. Households with computer (%). . . . . . . . . . . . . . . .. 57.2 | 60.4 | 63.6 | 66.3 32| 32| 27 |60.0 .| 642

5. Households with internet connection (%) . . . . . . . . . . . . 39.0 | 45.0 | 51.0 | 54.0 6.0 6.0 | 3.0 | 49.0 |54.0 | 60.0 | 65.0 | 5.0 | 6.0 5.0 53.9 | 58.6 | 64.7 | 68.9 4.7 6.1 4.2
BUSINESSES

6. Business broadband penetration (%) . . . . . . . . . . . . .. 87.0 [ 90.0 | 92.0 | 94.0 30| 20| 20 |73.0 |77.0 |81.0 |83.0 | 40 | 40 2.0 76.4 | 80.8 |859 | 886 | 45| 5.1 2.7

7. Firms with internet connection (%) . . . . . . . . . . . . . .. 94.0 | 95.0 | 96.0 | 97.0 1.0 1.0 | 1.0 | 92.0 |93.0 |93.0 |95.0 | 1.0 - 2.0 93.8 | 94.7 | 94.6 | 96.2 09 | -0.2 1.6

8. Businesses that have used e-commerce for: (%) (f)

8.1. At least 1% of their purchases . . . . . . . . . . . . . ... 15.0 | 16.0 | 19.0 | 18.0 1.0 3.0 |-1.0 | 28.0 [29.0 {28.0 {240 | 1.0 |-1.0 -4.0 39.2 | 40.2 ...| 30.9 1.0

8.2. Atleast 1% of theirsales . . . . . . . . . . . . .. . ... 8.0 8.0 | 10.0 | 10.0 - 2.0 -114.0 |15.0 | 16.0 [12.0 | 1.0 | 1.0 -4.0 18.2 | 20.1 ...| 135 1.9

9. Venture capital investments -early stage-as % GDP (g). . . . . . 0.03 | 0.01 | 0.01 ...|-0.02 |-0.00 ...1 0.05 | 0.02 | 0.02 ...10.03 |0.00 ...| 0.07 | 0.02 | 0.02 ...|-0.05 | 0.00 ...1 0.04 | 0.01 | 0.05 ... |-0.04 | 0.04

GENERAL GOVERNMENT

10. E-government: use by individuals (%) . . . . . . . . . . . .. 25.0 | 26.0 | 29.0 | 30.0 1.0 | 3.0 | 1.0 | 24.0 |{30.0 | 28.0 | 29.0 | 6.0 |-2.0 1.0 .| 35.6 |31.1 | 4.4

11. E-government: use by businesses (%) . . . . . . . . . . . .. 58.0 | 58.0 | 64.0 | 65.0 -| 60| 1.0 |63.0 |65.0 |68.0|71.0 | 2.0 | 3.0 3.0 613 | 64.1 |67.3 | 71.9 | 28 | 3.2 4.6

12. E-readinessscore (f) . . . . . . . . . . ... ... 7.3 7.3 7.5 7.2 -0.1 0.2 |-0.2 7.0 7.1 7.3 71|01 02 -0.2 8.0 8.0 8.1 7.7 | -0.0 0.2 -0.4 8.9 8.9 9.0 8.6 | -0.0 0.1 |-04
13. Telecommunications prices: local price calls (EUR) (i) . . . . . . 0.19 | 0.23 | 0.24 .. | 261 | 27 ...1 0.35 | 0.36 | 0.38 . l21]70 ...| 036 | 0.35 | 0.37 ..|-10| 58 ...10.07

14. Telecommunications prices: national price calls (EUR)(i) . . . . . 0.85 | 0.88 | 0.90 37| 27 ...| 0.76 | 0.76 | 0.67 .. | 01 {115 ..| 072 ] 0.71 | 0.72 .. |-13| 08 ...11.03

15. Telecommunications prices: calls to USA (EUR)(i)). . . . . . . . 1.53 | 1.53 | 1.57 -| 26 ... 214 |2.07 | 1.88 . [-3.4 ]-9.2 .| 191 | 1.87 |1.65 .. | 2.2 |-12.0

16. Telecommunications prices: broadband access (euro) (j) .. L1143 1143 11.43 - - ... [11.59 11.29 10.27 . |-25 |-9.1 ...| 11.35 |10.91 10.83 .. | -39 | -08

Sources: EITO, Comision del Mercado de las Telecomunicaciones, Eurostat, INE, European Commission and The Economist Intelligence Unit.

(a) The former tables have been revised to make them more informative and to adapt them to the references followed by the EC in National Reform Plans. Accordingly, new series have been added and others removed, due to lack of information or relevance.
(b) Half-yearly update table.

(c) Annual average rate or difference between end-year percentages.

(d) Cyprus and Malta are excluded from the calculation for the EU 27.

(e) The changes relative to previous versions of these indicators are due both to the change in the source used for GDP (from AMECO to Eurostat) and to revisions of the GDP figures.

(f) France excluded in the case of the average for Germany, France, Italy and the United Kingdom.

(g) Private capital for investment in the project-launch stage. The EU figure is for the EU 15.

(h) Index based on 10. EU average, excluding Cyprus, Luxembourg and Malta.

(i) Charges of the former monopolies for a 10-minute call.

(i) Average monthly cost of access to the fully disaggregated loop (line leased to a third operator for exclusive use, whereby the latter can provide other services, as well as broadband, to subscribers). It is based on an assumption of loop use for three years.
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a) See notes to Table 1.5
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